
Workshop on “Social Media Marketing, AI Tools & Entrepreneurship” 

Organized by              : SSE India 
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1. Introduction 

A special workshop on "Social Media Marketing, AI Tools and Entrepreneurship" was 
successfully organized at the Main Campus of Gurukul Kangri Vishwavidyalaya on 15th 
November 2025. The workshop was conducted by SSE India with the support of Rail Vikas 
Nigam Limited (RVNL) under their youth skill enhancement initiative. 

The program aimed to equip students with essential digital skills, emerging technological tools, 
and entrepreneurial insights required in the modern business ecosystem. 

 

2. Objective of the Workshop 

The workshop focused on: 

 Understanding growing career opportunities in Social Media Marketing 
 Learning practical applications of AI tools in digital promotion 
 Introducing the fundamentals of Entrepreneurship 
 Encouraging students to explore start-up ideas and innovative business models 
 Bridging the knowledge gap between academic learning and industry requirements 

3. Resource Persons / Trainers 

The session was led by experienced trainers from SSE India: 

1. Ms. Akansha Singh – Trainer (Entrepreneurship) 

 Delivered a detailed session on entrepreneurship and start-up development. 



 Explained key elements such as idea generation, market research, risk management, 
funding opportunities, and business scalability. 

 Shared real-life examples of successful young entrepreneurs and highlighted the 
importance of innovation and leadership. 

2. Mr. Tanveer Ahmed – Trainer (Social Media Marketing & AI Tools) 

 Provided hands-on insights into digital marketing, content creation, and online 
branding. 

 Demonstrated the use of AI tools for enhancing productivity, automating marketing 
tasks, and analyzing consumer behavior. 

 Discussed practical strategies for building a strong social media presence and using 
platforms like Instagram, LinkedIn, YouTube, and Facebook for professional growth. 

 

 



 

4. Workshop Proceedings 

 The workshop began at 02:00 PM with an introduction to the objectives of the session. 
 Students were briefed about the role of digital skills in today’s competitive market. 
 The trainers delivered interactive presentations supported by real-time examples and 

live demonstrations. 
 Students participated in Q&A rounds and discussed their queries related to career 

opportunities, digital marketing trends, and start-up development. 
 The trainers also provided guidance on how to use AI-based tools for creating content, 

drafting marketing strategies, and understanding analytics. 

5. Student Participation 

The workshop witnessed enthusiastic participation from students from various departments 
including: 

 Environmental Science 
 Computer Applications 
 Management Studies 
 Sciences and Humanities 

Students actively engaged throughout the session and showed keen interest in exploring career 
paths in the digital domain and entrepreneurship. 

6. Key Learnings 

Students gained valuable insights on: 

 Basics and importance of digital marketing 
 Popular AI tools used in marketing and productivity enhancement 
 Entrepreneurial mindset and steps to build and scale a start-up 



 Importance of personal branding and online presence 
 Career opportunities in social media, tech-enabled businesses, and start-up ecosystems 

7. Feedback and Response 

Participants appreciated the highly informative and interactive nature of the workshop. Many 
expressed interest in attending advanced sessions on digital tools and entrepreneurship 
development. 

The trainers also acknowledged the discipline and curiosity displayed by students and 
encouraged them to continue exploring digital skills for career advancement. 

8. Conclusion 

The workshop on Social Media Marketing, AI Tools and Entrepreneurship proved to be a 
meaningful and enriching experience for the students. 
The collaborative effort of SSE India and RVNL, supported by the university’s Training & 
Placement Cell, successfully introduced students to emerging career opportunities in the digital 
and entrepreneurial sectors. 

The university expresses gratitude to the trainers, coordinators, faculty members, and students 
for their active involvement in making the workshop a success. 



 



 



 



 

 

 


